Purch Design Group

Best Picks Template Usability Study
May 2018 / UX Researcher: David Delgado Design Lead: Sean Gartland

Table of Contents
Study Objectives
Methodology: What, How & Who
Areas of Focus
High Level Findings
Study Themes
Comparison High Level Success Metrics
User Confidence
Trust & Credibility
Ease of Navigation
Visual Design
Likeliness to Return
Performance Summary

How Did Participants Interact With Our Sites
A log of what actions participants did and didn't take during the study.

Detailed Findings
How Participants Evaluate a Purchase
On Page Behavior
Comparison Table Reactions
Factors Influencing Trustworthiness

Next Steps: Based on research findings, we provided a list of recommendations, subsequent
research, and study limitations to keep in mind.

What Has Been Done?: Links and resources related to ongoing enhancements to Best Picks
pages based on this study's findings.

Study Objectives
Measure the user experience of the partially implemented Best Picks
template in terms of our high level success metrics. Additionally, since
a previous study evaluated the efficacy of the complete redesign (in
prototype form), we want to compare how the partially implemented
version performed in comparison to the complete redesign in order to
prioritize next steps.
Understand how users interact with the various elements on the page
included, but not limited to the comparison table, best picks
summaries, table of contents, and buy buttons.
Assess how we might enhance the page in order to better align with
how users evaluate a purchase decision.
Define which aspects of the redesigned template will make the most
impact on the user experience and prioritize implementation
accordingly.

Methodology: What, How & Who
What Was Tested
How easily could participants compare different product models and find one that suited their needs without leaving the page?
How confident are participants that we are actually testing the products reviewed?
How trustworthy was our website/brand perceived to be?
How likely are you to use this website to inform a purchase decision in the future?
How does the visual design of this template compare to similar sites that users regularly frequent?
How well does the page structure empower users to access the information that matters to them most at each stage of their decision making process?
How likely are users to make a purchase based on the information we provided them with?

How We Tested
Category Selection: We chose laptops and pressure cookers as they have very different evaluation criteria in order to ensure that the template lends itself to
multiple product categories. The participants were selected based on their previous experience researching and purchasing these products or those within the
same product category.
Remote Moderated Study: In order to uncover richer insights, this test was moderated remotely. While testers were going through each of the tasks, we asked
them to think aloud as we were watching how they navigate the prototype on their computers via screenshare. This allowed us to have open-ended conversation
and prompt follow-up questions where necessary as they interacted with specific elements. After completing each task, testers were asked follow up questions
related to success metrics (explained in detail below). Each tester spent approximately 35 minutes on the task.

Overall Participant Profile
16 : 11 : 5
total participants : female : male

Best Pressure Cookers (TTR)

Best Laptops Overall (LM)

Participant Gender Breakdown

Participant Gender Breakdown

8:5:3

8:7:1

Total: Female: Male

Total: Female: Male

Responses to "Have you considered purchasing any of the following in
the past year?" Select all that apply.

8/8
have considered buying or upgrading their laptop in the past two years

Pressure Cooker (8)
Blender (7)

Responses to "Have you visited any of the following sites to inform a
purchase?" Select all that apply.

Coffee Maker (7)

CNET (4)

Gas Grill (3)

Tom's Guide (1)

Refrigerator (3)

The Wirecutter (2)

Other Kitchen Appliance (3)

Top Ten Reviews (1)
Laptop Mag (0)

Responses to "Have you visited any of the following sites to inform a
purchase?" Select all that apply.

PC Mag (3)

CNET (7)

Other (0)

Tom's Guide (1)

Monthly Online Purchases:
Responses to "How many online purchases have you made in the past
month?" Select all that apply.

Good House Keeping (4)
Top Ten Reviews (4)
Consumer Reports (8)

0% None

Other(2)

0% 1-3
37.5% (3) 4-7

Do you own or are familiar with pressure cookers?

12.5% (1) 8 - 10
50% (4) Over 10

50% (4) Currently own one
50%(4) Familiar, but don't own

Monthly Online Purchases:
Responses to "How many online purchases have you made in the past
month?" Select all that apply.

0% None
0% 1-3
37.5% (3) 4-7
12.5% (1) 8 - 10
50% (4) Over 10

Areas of Focus
Laptops
Ability to evaluate different
laptop models and carry
out a purchase
Scenario:
Imagine that you’re back to that day you decided
you were interested in buying a laptop. You start
your search on Google by typing "Best Laptops
2018" and click on a result that takes you to this
page:
https://www.laptopmag.com/best-laptops

Spend a few minutes to explore the page as if
you’re considering getting a laptop today and then
stop when you feel you have exhausted the
content from this page.

Pressure Cookers
Ability to evaluate different
models of pressure
cookers and carry out a
purchase
Scenario:
Imagine that you’re back to that day you decided
you were interested in buying a pressure cooker.
You start your search on Google by typing "Best
Pressure Cookers 2018" and click on a result that
takes you to this page:
http://www.toptenreviews.com/home/kitchen/bes
t-pressure-cookers/

Spend a few minutes to explore the page as if
you’re considering getting a pressure cooker
today and then stop when you feel you have
exhausted the content from this page.

Study Findings

High Level Study Findings

Finding
Most participants didn’t feel they had
enough information to inform a
purchase based on looking at our site
alone

New/Re-Affirmed/Conflicting

Actionable/ Requires Follow Up

Recommendation
The following could make users less
likely to leave the page in order to feel
confident in their purchase decision:

Re-affirmed

Actionable

Including customer reviews at the
aggregate level
Providing alternative retailer prices
Including photography that maps back
to pros/cons in the review summary
Incorporating customer reviews
throughout the page from reputable
sources could help users:

Re-affirmed

Actionable

Most participants felt they had to verify the
recommendations provided due to lack of
customer reviews, alternative retailer
prices, and videos/detailed photography.
Customer reviews were cited most
often as the content type that was
missing from this page

Participants would like to be able to
interact with the comparison table in
order arrive at a product that meets
their specific criteria

Re-affirmed

Validate our recommendations
Prevent them from having to the leave
the site to inform their buying decision.
Providing a way to easily filter the
recommended products featured in the
comparison table based on one or
more criteria would help users:

Actionable

More easily evaluate which products
best suit their needs.
Trust in our recommendations.

Trustworthiness and user confidence
were negatively impacted by the
inaccessibility of the information found
in the “why trust us” section

New

Navigation to content beneath the
comparison table was hindered due to
a lack of indication of what was
contained on the page

Determine how much insight into our
testing process most users need to
feel confident in the information
presented though subsequent user
tests and A/B tests
Devise several solutions to either drive
users to the "Why Trust Us" section or
communicate the most essential testing
details further up on the page

Requires Follow Up

Re-affirmed

Due to container constraints, a table of
contents could not be included above
the fold, so we would need to
experiment with ways to indicate to
users what can be found on the page.

Requires Follow Up

Incorporate possible solutions into
future A/B tests as it is currently the
biggest usability issue on the template

Scorecard
Testers were asked the following questions after they completed both of the assigned tasks in order to gauge how well the website
performed in terms of these high level metrics.

At A Glance
User Confidence (4.13/5)
Trustworthiness (4.38/5)
Decision Enablement (3.47/5)
Visual Design (4.03/5)
Likeliness to Return (4.25/5)

Responses by Participant (Overall)
Name
Caroline
Patricia
Kesha
Natalie
Henderson
Rose
Meegan
Matthew
Jessica
Charmaine
Ehran
Lauren
Hope
Randy
Valerie
Adrian
Average

Category Tested User Confidence
Laptops
Laptops
Laptops
Laptops
Laptops
Laptops
Laptops
Laptops
Pressure Cookers
Pressure Cookers
Pressure Cookers
Pressure Cookers
Pressure Cookers
Pressure Cookers
Pressure Cookers
Pressure Cookers

5
4
5
3
4
4
5
4
4
4
2
5
4
5
5
3
4.13

Trustworthiness
5
5
5
4
3.5
4
4
5
4
4.5
3
5
5
5
3
5
4.38

Decision
Enablement
3
4
4
3
4.5
3
4
4
2
5
3
4
4
5
2
1
3.47

Visual Design
5
3
4
3
3
3
5
5
3.5
4
4
5
5
4
4
4
4.03

Likeliness to
Return
5
4
4
4
5
3
4
5
4
5
3
4
5
4
5
4
4.25

Responses by Participant (Laptop Mag)
Name

Category Tested User Confidence

Caroline
Patricia
Kesha
Natalie
Henderson
Rose
Meegan
Matthew
Average

Laptops
Laptops
Laptops
Laptops
Laptops
Laptops
Laptops
Laptops

5
4
5
3
4
4
5
4
4.25

Trustworthiness
5
5
5
4
3.5
4
4
5
4.43

Decision
Enablement
3
4
4
3
4.5
3
4
4
3.68

Visual Design
5
3
4
3
3
3
5
5
3.88

Likeliness to
Return
5
4
4
4
5
3
4
5
4.25

Responses by Participant (Top Ten Reviews)
Name
Jessica
Charmaine
Ehran
Lauren
Hope
Randy
Valerie
Adrian
Average

Category Tested User Confidence
Pressure Cookers
Pressure Cookers
Pressure Cookers
Pressure Cookers
Pressure Cookers
Pressure Cookers
Pressure Cookers
Pressure Cookers

4
4
2
5
4
5
5
3
4

Trustworthiness
4
4.5
3
5
5
5
3
5
4.31

Decision
Enablement
2
5
3
4
4
5
2
1
3.25

Visual Design
3.5
4
4
5
5
4
4
4
4.18

Likeliness to
Return
4
5
3
4
5
4
5
4
4.25

User Confidence (Editorial Authority): 4.13/5
Having spent a little bit of time on the site now, how confident do you feel that this brand actually tests these products hands-on?
Most users felt very confident that we actually tested our products. The thoroughness of the review summaries, featuring un-staged
photography of our lab, featuring photos with our editorial team, the inclusion of a pros/cons list, and the various recommendations we
provide all contributed to user confidence. User confidence could be further improved by more clearly communicating our testing
methodology in a part of the site that users/participants will inevitably see such as above the fold. Additionally, participants commented
positively on seeing the author's avatar, but noted the use of "we" in introductory text, which ultimately confused them as to who is in fact
behind these reviews.

Trust & Credibility: 4.38/5
On a scale of 1 -5 (1 being very untrustworthy and 5 being very trustworthy), how trustworthy do you find this website to be?
Participants cited the site's clean and aesthetically pleasing design as one of the main reasons they trusted this site. Additionally, they felt that
the diversity of brands recommended, attractive product photography, and transparency into our testing methodology was also helpful.
However, most participants did not scroll beneath the comparison table without being prompted to, so the "Why Trust Us" was largely
overlooked. Factors that deterred trust include the lack of retailer diversity, transparency into how we select which retailer/price to feature,
not featuring our methodology in a place accessible to most participants, and the absence of customer reviews.

Decision Enablement: 3.47/5
On a scale of 1 -5 (1 being very likely and 5 being very unlikely), how likely are you make a purchase at this stage assuming you found a
model that meets your needs?
Although most participants trusted the information provided and found the site useful in comparing products, they largely did not feel
comfortable making a purchase based on looking at this site alone. Participants cited the inability to interact with the comparison table based
on specs they care most about, the lack of video content (to learn about granular use case details), difficulty in accessing spec data in the
review summaries, and lack of customer reviews as reasons why they would need to validate the information presented. When prompted
what their next step would be, most participants said they would search for other in depth reviews on the models they felt met their needs on
other review sites to see if other sites recommended this item, YouTube to see the product "in action", and read customer reviews on
Amazon or other trusted retailers.

Visual Design: 4.04/5
How would you say this website compares to other similar sites you frequent regularly (below average, average, and above average)?
Despite being a very content heavy page, nearly all participants found the page design to be very clean, easy to navigate, and aesthetically
pleasing. Participants cited the negative space, strategic use of color, a very legible table, pros/cons list, and large typography as elements
that resonated with them. Some suggested improvements include a way to "preview" the content featured on the page, providing filters on
the table, and making high level spec information more accessible. Additionally, those participants that went on read the in depth reviews
mentioned they would like to see the tabular comparison feature in the review summaries.

Likeliness to Return: 4.25/5
How unlikely or likely would you be to use this site in the future for making purchasing decisions? (Very Unlikely/Unlikely/Somewhat Likely/
Likely/Very Likely)?
Most participants stated that they would likely to return to this site to inform future purchases. In fact, a few of the participants bookmarked it
during the study.

How Did Participants Interact With Our Sites?
As we were running the studies, we monitored whether or not the participants took the actions below in order to gain insight into how they interacting
with our sites. These findings can potentially inspire or validate what we choose to track in our analytics tools in order to inform subsequent re-designs.

Participant Name

Jessica
Charmaine
Erhan
Lauren
Hope
Randy
Valerie
Adrian
Caroline
Patricia
Kesha
Natalie
Henderson
Rose
Meegan
Matthew
Averages

Hovered over
partner
sites/global
navigation?

Clicked on buy
buttons

No
No
No
No
Yes
Yes
No
No
Yes
Yes
No
No
No
No
No
No
25%

Yes
Yes
Yes
Yes
Yes
Yes
No
Yes
Yes
Yes
No
No
No
Yes
Yes
Yes
75%

Leveraged
Read full review
comparison table

Yes
Yes
No
No
Yes
No
No
No
No
Yes
Yes
Yes
No
Yes
Yes
No
50%

Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
No
Yes
Yes
Yes
Yes
Yes
93%

Scrolled
Used table of
Read testing
Read "Why Trust
horizontally on
Read pros/cons contents to move background in Us" without being
comparison table
between sections opening paragraph
prompted

No
Yes
No
Yes
Yes
No
No
Yes
No
Yes
Yes
Yes
No
No
No
No
43%

Yes
Yes
No
Yes
Yes
No
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
87%

No
No
No
No
Yes
No
Yes
No
Yes
No
Yes
Yes
No
No
Yes
No
37.5%

Yes
No
Yes
No
No
Yes
Yes
Yes
No
No
No
No
No
No
No
No
37.5%

No
No
Yes
No
No
No
No
No
No
No
No
No
No
No
No
No
.06%

Detailed Findings
How participants evaluate a purchase
Finding
About half of participants stated they would be likely evaluate a purchase
decision on their mobile phone

Relevant Call Outs
"I use my phone for everything and always have it on me, so I would use my
smartphone to search for product information even if my laptop is nearby."

Due to the convenience of using their phone, half of participants used their
smartphone as the primary means through which they evaluate a purchase even if
"I like to open a bunch of tabs on my laptop and quickly compare what multiple
they have a laptop nearby. However, most participants stated they would look at
sources have to say."
multiple sites simultaneously, which they have found to be somewhat cumbersome
to perform on their phone.

"I like to see the product in use on YouTube. I enjoy seeing people like me use a
product. They usually uncover issues that I wouldn't think to look for."
Most participants would verify our recommendations on other sites such as
YouTube, competitor review sites, and Amazon before making a purchase
Once participants decide on a few models that meet their needs, they look for
patterns in other review sites, YouTube reviews, and customer reviews to ensure
that our recommendations are aligned with those found elsewhere. The reason for
this is because participants they feel manufacturers sometimes pay to be featured.

"I would copy and paste the model I like into Google and see what other reviews
have to say about this model in order to identify themes or patterns."
"For this kind of product, I don't think I would trust any one source enough to make a
purchase based on their content alone."
"I always look at the comparison videos on YouTube to see which model best suits
me."

Nearly all participants would read customer reviews to verify our
recommendations

"Customer reviews is literally the only thing I would add to this site since it is where I
would go next anyways."

Participants find customer reviews to be more relatable than professional reviews
and therefore almost always look at customer reviews. When browsing reviews, they
"Even if they are an expert, this is just one person's opinion. I want to back up my
are looking to validate pros/cons and find customers who can vouch for a particular
purchase decision with the opinions of more people (ideally over 1,000)."
use case for a product they are interested in. For example, in the case of pressure
cookers, that they are easy to clean.
"I would like a way to create a ranking based on the specs I care most about."
Participants look for products that meet their budget plus 2-3 specs they care
highly about before diving deeper into reviews
"The pros/cons help me evaluate aspects of the product I ordinarily wouldn't think
about."
When evaluating products, participants gravitated towards a particular model due to it
meeting their budgetary requirements plus 2-3 specs they care highly about before
"I would pick 2-3 and look at those in depth. I would ignore the rest of the products
diving deeper into full length reviews. They leveraged the pros/cons list and the
on this list."
comparison table to choose the products they would consider. On average,
participants are very unlikely to evaluate more than 3 products in depth.
"I usually make a decision based on a particular feature."
Participants leveraged product photos/videos to learn more about products
"Oh wow, I had no idea you could make yogurt in a pressure cooker." (While
Most participants examined product photos/videos very closely in order learn more
browsing gallery on in depth review page)
about the product's functionality and how well it aligns with their use case. In
particular, they find videos helpful when they would like to find out very granular use
"I've made multiple purchases based on YouTube reviews."
case details such as a hinge issue on a laptop or how simple it is to program a
pressure cooker.
Most participants' next step after browsing the BP page would be to search for
prices from a variety of retailers
"I would want more pricing options, so I would copy and paste the model into
Google and compare pricing options."

On Page Behavior
Finding
Almost all of the participants didn’t get past the comparison table until they
were prompted to browse the content beneath it.

Relevant Call Outs
"I wish there were some buttons on the top so I don't miss all the valuable content
on this site."

Nearly all participants stopped scrolling once they arrived at the comparison table (on
the unsponsored template) because they didn't expect there to be more content
"I had no idea there was anything beneath the table. Didn't expect there to be more
beneath it.
content, so I wouldn't think to scroll further."

Most participants would identify a product of interest, open the full review or
Amazon link in a new tab, and continue browsing the page

"I'm going to open this in another tab to dive deeper into this model."

As participants browsed the page, they had a tendency to open either the full review "I like having these Amazon links since this is where I normally shop and look at
or Amazon link in another tab and continue scrolling in order to find more models that reviews. I don't think I would buy from there necessarily, but it's a good benchmark
met their needs. Once they felt they exhausted the content of the page, they would for what the price should be."
stop and begin looking at customer reviews and in depth professional reviews.
Most participants would scan the pros/cons first and then scroll back up to read
the the review summary
" I would like to see the spec details in the same format as the pros/cons. It would
As participants were looking at review summaries, they tended to only read the
make the page much more scannable."
pros/cons and then scroll back up to the review summary. When looking at review
summaries, they were usually looking for spec information and to gain insight into
"I like reviewing the pros/cons first and then read the detailed summary. The
the experience of using the product in a real life scenario. Many participants found it
summaries are very detailed, but require a bigger time investment."
cumbersome to find spec info in paragraph form and would have preferred to have it
bulleted.
Most participants would refer back to the table as they were scrolling through
the reviews in order verify spec information amongst other reasons
"I would go back up to the table to refer back to all the rating and spec information."

Comparison Table Reactions
Finding

Relevant Call Outs
"I would expect to be able to compare a few products side by side since I wouldn't
consider all of these product. I love side by side comparisons."

Although nearly all participants found the table helpful, they desired the ability
to filter the data based on their own criteria or needs

"How can I filter based on one metric such as price or display size?"

Participants liked the visual presentation and practical utility of the comparison table, "Warranty and safety isn't that important to me, so I wish I could eliminate that column
but wanted a way to sort the data to reflect their own priorities and criteria. Many
and see how the overall rating changes based on that."
mentioned that this is something currently not being offered by other sites and would
compel them to use this site more regularly.
"I want to enter what's important for me to find a product that meets those needs."
"I don't usually see this on other sites and could be a big time saver, particularly if I
could filter the data."
Nearly half of participants did not realize the comparison table offered a
horizontal scroll feature, which limited the perceived utility of it in informing a
purchase decision

"Wow, I didn't realize all this data was here at first. There's a lot of useful information
here."

Once participants arrived at the comparison table, nearly half didn't realize there was
"I had no idea you could scroll to get more information. I wouldn't have thought to
additional columns available because it wasn't apparent that you could scroll
scroll horizontally."
horizontally. In general, participants found the raw specs more helpful than the subratings.
Most participants felt that the specs that were most important were difficult to
find in the table
It wasn’t apparent to most participants that the product name was a link to a
full length review

"I'm not overly concerned about a lot of these specs, but the ones I did care about
where somewhat difficult to find."
"The amazon button looks like a link, but the product name seems like it should take
you somewhere, but I wasn't sure until I right clicked it."

Factors Influencing Trustworthiness
Finding
Without the ability to interact with the comparison table, many participants felt
the site was guiding them towards one specific product instead of providing an
objective review

Relevant Call Outs

"It doesn't let me interact with the table, so I feel like I am pressured into buying the
The lack of interactivity in the comparison table hindered participants from being able one they select. On Best Buy, I can just select the product that fits my needs instead
to effectively compare products and resulted in them feeling guided to purchase the of based on somebody else's rating."
highest rated product. Consequently, participants began to question if the intention
of the site was really to provide an objective recommendation.
Featuring products from a wide variety of brands had a positive impact on trust
When participants noticed a variety of brands represented in the rankings, they felt
confident that we were not affiliated with any particular brand.
Not providing transparency into our methodology in a place that was readily
viewable deterred trustworthiness
Most participants are skeptical of review sites as they perceive their
recommendations to be influenced by the brands or retailers willing to pay them
commissions. The inaccessibility of the "Why Trust Us" section makes it unlikely that
users will immediately perceive our reviews as trustworthy.
Lack of transparency into how we select featured retailers made participants
feel we are favoring certain retailers over others in exchange for commissions

"If they only recommended products from one or two brands, I would be very
skeptical."
"They don't seem to favor any particular brand, so I would find this review pretty
trustworthy."
"The why trust us section is great, but I wish this was at the top. As it is, it's not clear
this is a legitimate company doing honest tests."
"I wouldn't read all of this, but having some of this information highlighted elsewhere
would be great because I would feel more comfortable investing reading this
review."

"It feels like they are an affiliate to Amazon."

Most participants noted that despite it being convenient to feature Amazon links, the "If they only feature one retailer, I begin to doubt they are offering the best price."
lack of retailer diversity or explanation as to why only one retailer is featured deterred
their confidence that we were offering the best deal on the products shown.
Featuring photos that aren’t overly staged and that demonstrate we actually
tested products enhanced trust
"These photos look more organic and trustworthy to me. They don't use a white box
like CNET's photo."
Participants reacted positively to seeing product photography that demonstrated the
products were in fact tested rather than staged studio photography. In particular,
"I like seeing the product testers use the item in their lab. It makes me feel confident
including photographs with people using the products hands on enhanced trust in in their reviews."
the information presented.
"The name of site makes me feel like they get commission for recommending certain
products."
Site names such as TopTenReviews were perceived to have more sponsored
recommendations than more niche sites such as America’s Test Kitchen or
Good HouseKeeping

"I would like to see more than ten products reviewed. Consumer reports lets me
evaluate over 50 sometimes. It doesn't seem very objective."
"For kitchen products, America's Test Kitchen is the most trustworthy source and this
isn't nearly as trustworthy. It looks a lot better than before though."

The presence of sister sites (particularly well known ones) enhanced
trustworthiness

"I like Tom's Hardware, so this site is probably pretty good too."
Nearly half of participants hovered over the links to our sister sites, but did not click
through to them. The presence of sister sites enhances trust because participants
felt it belonged to a larger, more reputable company.

"I'm curious what these other sites are. Is it like a parent company?"

Next Steps
Based on the study we've conducted, we have the following recommendations and action items that are important to ensuring we're delivering a great experience for
users:
Actionable

Follow Up Research To Be Done

Study Limitations
This study only examined two product categories,
namely laptops and pressure cookers. Although the
A study examining the broader consumer journey will
Based on the report’s insights, prioritize which parts of
study's findings are largely applicable to most consumer
allow us to have a more nuanced understanding of the
the original design should be implemented next based
electronic purchasing decisions, there are certain
various stages consumers go through as they are
on the report’s insights
behaviors that may be specific to the category itself. We
approaching a laptop purchase
need to be mindful not to optimize for a specific product
category, but rather the experience as a whole.
Additional studies will be conducted in order to evaluate The study was framed in a way that positions our Best
Brainstorm solutions for how we could could
how users consume data in a comparison table in order Picks pages as the first place participants began their
communicate our testing methodology to more
to help us enhance the readability and ultimately, the
evaluation process. In some cases, this may be
effectively and earlier on in their browsing experience
value it adds
accurate, but in many cases, users will have visisted
Determine what steps editorial could take in order to
enhance the readability of the comparison table
Determine what we want to validate through A/B testing

What Has Been Done?
Since the completion of this study, the product team has begin iterating on the design leveraging many of the findings in this report. Below are some helpful links that
detail what is being worked on, project status, and any relevant design assets.
Description
Details the working list of enhancements that are being made to Best Picks pages,
project status, and various design explorations that are taking place.

Link
https://purch1.atlassian.net/wiki/x/dgAoIw

